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Figura 4: Montagem de fotos da saúde de Hillary  



Data & Society Research Institute  datasociet.net 

PIZZAGATE 

 



Data & Society Research Institute  datasociet.net 

 



Data & Society Research Institute  datasociet.net 

 



 

Data & Society Research Institute  datasociet.net  

APÊNDICE: ELENCO (DE PERSONAGENS) 



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  

BIBLIOGRAFIA 



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  



 

Data & Society Research Institute  datasociet.net  

 



 

Data & Society Research Institute  datasociet.net  

AGRADECIMENTOS 


